F t L' t Here is a guideline to the topics we will to cover throughout 2010. This is only intended as a framework as we also aim to get the best stories in
ea u res Is front of our readers at the first available opportunity. Please tell us how you are saving your customers money and providing operational benefits.

Maximum article length: 1500 words — these must be non-promotional and be of educational value. edit@/ogisticsbusinessit.com

- Editorial deadline: 26th February.

_ . Editorial deadline: 14th May.
. Industry Focus: Food and Beverages

Industry Focus: Electrical Electronics

June 2010
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... Features List

. Editorial deadline: 19th August . Editorial deadline: 29th October . Annual resource directory. This is a
. Industry Focus: Pharmaceutical & Healthcare * Industry Focus: Retall . definitive guide for companies
: : . supplying information technology
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Circulation & Readership

Logistics Business IT is read at senior level across the entire supply chain including Supply Chain & Logistics Managers and Directors, CEQO's,
MD's, Warehouse Managers, IT & Operational Management & Systems Integrators.
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With 10 000 print copies + bonus circulation
at exhibitions we currently have the following circulation
Chris Price - White

Jerint

on-Europe
e Editor

+44 0) 1492 530632

istics Business ition is featured ¢
weekly news le d world wide onli
ttp://www.logistic .com/magazine/d

A

Our weekly E-Newsletter & E-Shots go out
to a 100,000+ e subscriber-database

News Letién

MANUFACTURING' & SUPPLY CHAIN

LOGISTICS BISHESS O



Advertising Charges & Packages

Special opportunities exist for advertisers to appear in Big Interview articles, where the editor asks the questions and the advertiser answers
candidly. Speak to your advertising sales representative to find out more about securing your Big Interview opportunity.

. Mel Brill
. Publication & Advertising Manager

Online

- Tel.: +44 (0)1480 455660 www.logisticsbusinessit.com
- E-mail: mel@]ogisticsbusinessit.com

£500 per month (m|n K} mths)

Top Premium Banner(468x80)
£750per mth

Half Page Colour Giant Banner (290 x 260)
Ratecard £ 2250 / € 3375 £1000per mth

(one issue)

Single Page Colour
1 £g3500 /g€ 5250 PDF & Video Uploads

Inside Front Cover
£ 4950/ € 7425

Outside Back Cover
; £ 5950 / € 8925
. - Single Page Colour
(4 Issues) - 25% Discount + Free Editorial support
Double Page Spread | (Magazine & Online)

£ 14850 / € 22275

Half Page Colour
£6750/€ 10125

Terms & Conditions

The publisher reserves the right to reject any advertisement. The advertiser agrees to indemnify and protect the publisher from
any claims of expenses resulting from the advertiser’s unauthorised use of any name, photograph or words protected by
copyright or registered trademark. All orders accepted are subject to our credit requirements. The publisher reserves the

right to select ad location unless the advertiser pays for a preferred position. General Rate Policy: The publisher

reserves the right to hold advertiser and/or its agency jointly and severally liable for such monies that are

due and payable to the publisher. Advertisers will be short-rated and charged the full rate card if,

within a 12-month period, they do not keep to the frequency of adverts initially booked by

them. Payment is strictly upon publication.
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